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1. Standard

1.1 Header

1.1.1  The Brand Graphic shal l  appear in  the upper left  o f every web
page.

1.1.2  Any method of  skipp ing l inks wi l l  come after the Brand Graphic.

1.1.3  The Brand Graphic must  be saved on the individual  web s i te.

1.1.4  The Brand Graphic wi l l  have an al t  tag stat ing “Off ic ia l  Nebraska
Government Websi te” (see Sect ion 4.3.2).

1.1.5  No changes may be made to the physical  layout of the Brand
Graphic wi thout  approval  of the Nebraska Webmasters Working Group
(see Section 4.3).

1.1.6  Use of  HTML at tr ibutes to al ter  the s ize of the Brand Graphic on
the web page is not  permi tted. The image on the web page must
remain the exact  s ize of the image f i le (see Sect ion 4.3.1).

1.1.7  The Brand Graphic may be used as a l ink to the Nebraska home
page,  Nebraska.gov (see Sect ion 4.3.2).

1.2 Footer

1.2.1  The bottom of each web page wi l l  contain a l ink to
Nebraska.gov, the off ic ia l  State home page

1.2.2  The bottom of each web page wi l l  contain a l ink to the State
pr ivacy pol icy,  or the agency's pr ivacy pol icy.

1.2.3  The bottom of each web page wi l l  contain a l ink to the State
secur i ty pol icy, or the agency's secur i ty pol icy.

2. Purpose

2.1 Header. The purpose of  the Brand Graphic is  to make i t  c lear that  the web
page being viewed is an off ic ia l  State of Nebraska web page with an image that
cannot  legal ly  be used on non-State of Nebraska web pages.



2.2 Footer.  The purpose of  the footer requirements is  to ensure that  the publ ic
can easi ly  v iew the pr ivacy and secur i ty  po l icies and that every web page has
them avai lable.

3. Definit ions

3.1 Brand Graphic.  The Brand Graphic is  an image consist ing of a f i l led outl ine
of  Nebraska with a star in the lower r ight  hand area,  wi th the words Off ic ia l
Nebraska Government Websi te, al l  on a colored background.  The Brand Graphic
is  a  f i f teen (15) pixel  ta l l  image. I f  the optional drop shadow is  used,  the Brand
Graphic is a twenty (20) pixel  ta l l  image.

3.2 Footer.  The footer is a space at  the bot tom of  a  web page,  genera l ly of a
smal ler font than the rest  of  the page, where legal information and l inks are
usual ly  placed.

3.3 Web Page.  A document stored on a server,  consist ing of  an HTML f i le and
any re lated f i les for scr ipts and graphics, v iewable through a web browser on the
World Wide Web. Fi les l inked f rom a Web Page such as Word (.doc), Portable
Document Format ( .pdf) ,  and Excel  ( .xls)  f i les are not Web Pages,  as they can be
viewed without  access to  a web browser.

3.4 Web Site.  A set  of  interconnected Web Pages, usual ly  inc luding a homepage,
general ly located on the same server,  and prepared and maintained as a
col lect ion of information by a person,  group, or organizat ion.

4. Responsibi li ty

4.1 Header Placement

Each agency is  responsible for ensur ing the Brand Graphic is  placed upon their
web s i te, in compl iance with the Standard.

4.2 Header Avai labil ity

The Nebraska Webmasters Working Group shal l  maintain a port ion of their  web
si te  to house a col lect ion of  Brand Graphics for use and add to i t  whenever a
modif ied version is created.  (ht tp: / /www.webmasters.ne.gov)

4.3 Header Changes

Should an enti ty  wish a color scheme for the Brand Graphic di f ferent  than is
avai lable,  that ent i ty  wi l l  have two opt ions.  The f i rs t opt ion is to  contact the Chai r
of  the Nebraska Webmasters Working Group.  (Contact  informat ion avai lable at
ht tp :/ /www.webmasters.ne.gov) The Chair  wi l l  put an author ized member in
contact  wi th the requester. The member wi l l  modify  the Brand Graphic wi thin
certain parameters (see sect ion 4.3.1). The Brand Graphic wi l l  then be p laced on
the Nebraska Webmasters Working Group web si te for use.  The second opt ion is
to obtain the or iginal  f i le from the Nebraska Webmasters Working Group websi te
(ht tp: / /www.webmasters.ne.gov) and make the al lowable changes (see Sect ion
4.3.1) us ing the appropr iate sof tware.

4.3.1 Al lowable Changes to the Brand Graphic

Allowable changes for the Brand Graphic are:

The color of the text
The color of the state



The color of the background
The color of the star
The drop shadow is opt ional
The length of the graphic. CSS (Cascading Style Sheets),
background f i l ler  images, or other s imi lar methods may be used
to a l low the Branding Graphic to visual ly  s tretch across the width
of  the browser.  Examples of  th is  are avai lable at :
ht tp :/ /www.webmasters.ne.gov.
The use of HTML att r ibutes to dynamical ly  decrease the s ize of
the Brand Graphic in relat ion to the web page across varying
resolut ions and devices.

The fol lowing changes are not  a l lowed for the Brand Graphic:

The s ize of  the text
The font  of  the text
The s ize and posi t ion of the state
The s ize and posi t ion of the star
The s ize and posi t ion of the drop shadow ( i f  used)

Addit ional ly,  the colors for the text and the background of  the Brand
Graphic must be clear ly  v isible/high contrast  wi th c lear ly legible text.

4.3.2 Brand Graphic Alt  Tag and Link

The Brand Graphic has the opt ion of  being a l ink to the home page of
Nebraska, Nebraska.gov.  I f  th is opt ion is taken,  the appropr ia te al t  tag
wi l l  be “Off ic ia l  Nebraska Government Websi te. Go to Nebraska.gov”.

4.4 Footer Placement

Each agency is  responsible for ensur ing the footer elements are placed upon
their  web si te, in compl iance with the Standard.

5. Exemption

5.1 Standard Exemption

Any web page that cannot be accessed from outside of  an agency web si te is
exempted.  Example:  A document speci f ical ly  cal led up f rom a database, that
cannot  be found through a search engine.

6. Related Documents

6.1 Brand Graphic Options :  http:/ /www.webmasters.ne.gov/branding.html

6.2 State Privacy and Security Policies :  http:/ /www.nebraska.gov/pol ic ies.html
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